* Smithsonian Institution

National Museum of African American History and Culture

Delegate Magazine 1971

Extracted on Mar-28-2024 01:52:00

The Smithsonian Institution thanks all digital volunteers that transcribed and reviewed this material. Your work
enriches Smithsonian collections, making them available to anyone with an interest in using them.

The Smithsonian Institution (the "Smithsonian") provides the content on this website (transcription.si.edu), other
Smithsonian websites, and third-party sites on which it maintains a presence ("SI Websites") in support of its
mission for the "increase and diffusion of knowledge." The Smithsonian invites visitors to use its online content for
personal, educational and other non-commercial purposes. By using this website, you accept and agree to abide
by the following terms.

- If sharing the material in personal and educational contexts, please cite the National Museum of African
American History and Culture as source of the content and the project title as provided at the top of the
document. Include the accession number or collection name; when possible, link to the National Museum of
African American History and Culture website.

- If you wish to use this material in a for-profit publication, exhibition, or online project, please contact National
Museum of African American History and Culture or transcribe@si.edu

For more information on this project and related material, contact the National Museum of African American
History and Culture. See this project and other collections in the Smithsonian Transcription Center.

Smithsonian Institution Transcription Center, National Museum of African American History and Culture


https://transcription.si.edu
https://www.si.edu/termsofuse
mailto:transcribe@si.edu
https://transcription.si.edu/project/17805

[[image: black and white photograph of 5 men talking together]]
[[caption]] Arthur Yates (center), assistant superintendent of the barrel
assembly line at the Memphis Cooperage plant of National Distillers
Products Company, is shown as he reviews the latest advertising
campaign for National's Old Crow Bourbon with other executives of the
firm. From left to right are: John E. Brady, vice president and director of
marketing group Il (Old Crow); James H. Mclnerney, vice president and
assistant general manager; Mr. Yates; Gerald Kirshbaum, vice president
in charge of marketing; and William Hewson, Old Crow marketing
manager.

Mr. Yates, who has been associated with National's Memphis
Cooperage plant for 25 years, visited New York to model for one of the
first ads in the new Old Crow campaign which features the men whose
skills have made Old Crow the world's all-time best selling Bourbon.

Ogilvy & Mather, Inc. is the advertising agency for Old Crow. [[/caption]]

[[image: black & white photograph of conference room meeting of nine
men]]

[[caption]] John Witbeck (far corner of table,) assistant control states
sales manager for National Distillers Products Company, draws an
enthusiastic response from the firm's key sales and marketing
executives as he makes a point concerning marketing policies in a
rapidly changing society. National Distillers markets Old Grand-Dad, Old
Taylor and Old Crow Bourbons, Windsor Supreme Canadian and
Gilbey's Gin and Vodka, among many great brands.

i

To the left of Mr. Witbeck in this photograph is B. C. Ohlandt, vice
chairman of the board of National Distillers and Chemical Corporation
and general manager of the liquor division. to the right of Mr. Witbeck is
James H. Mclnterney, vice president and assistant general manager.
Others around the table (clockwise from the bottom) are Frank Dandrea,
marketing manager, Marketing Group 1l (Old Grand-Dad;) Gerald
Kirshbaum, vice president and director of marketing (all brands;) Harold
M. Kinder, vice president and manager of control states; Donald S.
Peterkin, vice president and open states manager; Mr. Ohlandt; Mr.
Witbeck; Mr. Mclinterney; John D. Lethbridge, vice president and director
of Marketing Group | (Old Taylor) and John Brady, vice president and
director of Marketing Group Il (Old Crow.) In his remarks, Mr. Witbeck
emphasized the importance of tailoring marketing activities to local
requirements. [[/caption]]
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The mission of the Smithsonian is the increase and diffusion of knowledge - shaping the future by preserving our
heritage, discovering new knowledge, and sharing our resources with the world. Founded in 1846, the
Smithsonian is the world's largest museum and research complex, consisting of 19 museums and galleries, the
National Zoological Park, and nine research facilities.Become an active part of our mission through the
Transcription Center. Together, we are discovering secrets hidden deep inside our collections that illuminate our
history and our world.
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